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About This Report
cONTENT
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Senior Director – global IS
Applied Materials

Subbarao Hegde
cTO and VP – Business Integration & Au-
tomation
gMR Infrastructure Limited

Rajaraman Santanam
Finance Director
Nvidia graphics Pvt Ltd

New Delhi
VTV Ramana
head of IT
National Informatics centre

Hong Kong
Henk ten Bos
chief Information Officer
Ageas Insurance company (Asia) Ltd

NiQ Lai
chief Financial Officer
hong kong Broadband Network

Jeffrey Obermayer
chief Financial Officer
Johnson Electric group

Roy Halliday
chief Executive, hong kong
Standard Life (Asia) Ltd

Singapore
Hoon Chiang Tan
chief Information Officer
National Institute of Education

Philip Tan
chief Financial Officer
Sing Lun holdings Limited

Sian Chin Phua
chief Financial Officer
TEhO International Inc. Limited

Alain Bridoux
Senior Adviser, International Business 
Development
Transnations/gesco

Sydney
Eric Kwong
Director – head of End User Services, Asia 
Pacific
Deutsche group Services Pty Limited

Host Executive
Carl Wiese
Vice President of global collaboration 
Sales
cisco Systems Inc.

Moderators
Cesar Bacani
Editor-in-chief, cFO Innovation Asia

Victor Ng
Southeast Asia Bureau chief
Questex Asia

This report identifies the persons quoted whenever possible. however, some 
statements are not attributed to allow participants to express views that may not 
reflect those of their organisation.       

cisco, a worldwide leader in networking solutions designed to transform how 
people connect, communicate and collaborate, asked CFO Innovation Asia, 
Enterprise Innovation and Networks Asia to invite a select group of cEOs, cFOs, 
cIOs and other business leaders to a roundtable discussion on 18 April 2013. 

In keeping with the theme of the next-generation workplace and the demand 
of dynamic businesses for highly collaborative and user-centric technology, the 
participants sat in cisco Telepresence rooms in Bangalore, New Delhi, hong 
kong, Singapore and Sydney. 

This report records the insights of the following business leaders:
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When 14 business leaders gathered in five Asian cities for this roundtable 
discussion in April, Shanghai was in the grip of an avian flu epidemic. Meanwhile, 
a new and fatal coronavirus apparently capable of spreading from person to 
person was emerging in Saudi Arabia. If nothing else, the cisco Telepresence-
enabled face-to-face interaction of senior executives from five different locations 
demonstrated that business as usual is possible without physical travel. 

The fact is that the workplace is 
changing as never before with 
the advent of high-quality video-

conferencing such as those developed 
by cisco and, more so, enterprise-
grade smartphones, tablets and other 
portable devices. The real estate of the 
next-generation workplace is expand-
ing to the home, business centres, cof-
fee houses, airport lounges and other 
locations – and to cyberspace.

“Our clients tell us that this is probably 
the biggest shift in workforce optimi-
sation they’ve seen in 50 years,” said 
carl Wiese, cisco’s Vice President of 
global collaboration Sales. “By 2020, 
[experts] think a third of employees 
will not work at the office. They will be 
telecommuting, working at customer-
partner sites, in a pure mobile environ-
ment and so on.” 

Never mind that companies like Ya-
hoo! are attempting to turn back the 
clock over productivity concerns with 
regard to remote working. “There’s an 
absolute desire for us to be moving 
down this route,” said Roy halliday, 
chief Executive, hong kong, at Stan-

dard Life (Asia). Like the other panel-
lists, though, he anticipates challenges 
in transforming mind-sets and coming 
up with new ways to collaborate, mea-
sure productivity and adopt new tech-
nology, among other issues.

The themes that resonated with the 
participants in the lively one-hour-and-
a-half virtual discussion include the 
following:

•	 Inevitability of change in the work-
place environment with the matu-
rity of technology-enabled mobil-
ity and remote working

•	 New expectations about the work-
place particularly among young 
people, which have an impact on 
recruitment and retention of the 
best talent

•	 Need for change in mind-set and 
culture among existing employ-
ees, especially veteran workers, 
and how the new way of working 
affects business processes

•	 Expectations by the board and 
other stakeholders of a good re-
turn on investment, enhanced 
productivity and financial benefits 
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from capex being turned into opex
•	 Issue of video-conferencing ver-

sus audio interactions versus 
face-to-face meetings in opera-
tions and customer-facing activi-
ties

•	 Impact of next-generation work-
ing on work-life balance

Starting the journey
As the panellists described what was 
happening in their respective compa-
nies, it became clear that all of them 
were shaping the next-generation 
workplace. The progress ranged from 
a recognition of the trend and a desire 
to join it to limited experimentation to 
achieve it to mid-term implementation 
and on to full-blown adoption. 

Standard Life is at the infancy stage. 
“I think Standard Life has a long way 
to go to work in the new technology 
environment,” said cEO halliday. One 
reason is that the insurance company 
is in a very old industry. Standard Life 
was founded in 1825 and “some of the 
previous managers, I think, could pos-
sibly have been nearly 200 years old as 
well,” he joked.

But Standard Life’s group cEO in Ed-
inburgh is leading from the top. “he 
now sits at a desk with just an iPad, 
a phone, and a desktop.” Offices at 
headquarters have been demolished 
and the workplace is now all open-
plan. New management blood has 
been infused since the company listed 
in 2006. “It’s a much younger manage-
ment now and it is well-placed to ad-
dress this challenge,” halliday said.

Ageas Insurance is in the same stage. “I 
divide our office environment into two 
parts,” said cIO henk ten Bos. “We work 
with insurance agents and they use 
mobile-related technologies these days. 
But if you look at our corporate office, 
it’s the same as Roy’s. People come to 
the office at 9 o’clock and they leave at 6, 
7, 8. They are not mobile or telepresent 

at all during this time, and that for me is 
more related to culture and hR policies, 
not so much the technology.”  

Singapore-headquartered marine 
equipment-and-services company 
TEhO International is likewise starting 
out. “We’re expanding,” explained cFO 
Sian chin Phua. TEhO acquired a heat-
ing, ventilation and air-conditioning 
company last year and a ship water-
treatment firm just three days ago. 
They join offices in Singapore, china, 
Netherlands, Dubai and the US, an ex-
panding network that requires collabo-
ration and connectivity.

“In terms of technology, videos and all 
that, we are looking into it,” said Phua. 
“The world has evolved; information 
has got to be shared. To me all this 
technology are enablers.” his previous 
experience of teleconferencing was 
not optimal – if there was a large group 
of people, “you don’t know who’s talk-
ing.” In contrast, cisco Telepresence “is 
very comfortable; you can see every-
one and their expressions.”

Apparel manufacturer Sing Lun hold-
ings is in the same boat. “We’re still 
evolving, still trying to explore how 
else we can do our jobs better,” said 
Singapore-based cFO Philip Tan. As an 
original equipment manufacturer for 
international brands such as Puma and 
North Face, Sing Lun collaborates with 
third-party factories in cambodia, chi-
na, Sri Lanka and Vietnam. “connec-
tivity is always an issue for us,” said 
Tan. “It’s very difficult to get constant 
connection for video-conferencing.”

Even government bodies recognise the 
need to upgrade for the future. Video-
conferencing has long been a feature at 
the National Informatics centre, which 
is India’s lead agency for informatics 
services and information and commu-
nications technology – it helped shape 
the adoption of e-governance applica-
tions at national, state and district gov-

“Our clients tell 
us that this is 
probably the 
biggest shift 
in workforce 
optimisation 
they’ve seen in 50 
years”
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ernment departments and developed 
almost all government websites. 

“It’s almost 17 to 18 years now that 
we’ve had a huge network of video-
conferencing with multiple technolo-
gies,” said VTV Ramana, the NIc’s 
head of IT. “I’m looking for much more 
penetration of user applications in the 
government segment, so that effective 
utilisation of video conferencing and 
convergence solutions can be more 
fruitful.” That’s a tall order – India is es-
timated to have more than 14 million 
government employees.    

Important first steps
Other organisations have taken impor-
tant early steps, including drafting a 
roadmap, connecting geographically 
dispersed teams and retrofitting office 
spaces. 

Strategy roadmap. At India’s gMR 
Infrastructure group, which concen-
trates on airport, highway and energy 
projects, “we are now working on 
building a workplace strategy road-
map on using technology to drive in-
novation and create productivity,” said 
chief Technology Officer Subbarao 
hegde. The company is guided by the 
‘WaWa’ concept – Work Anytime, Work 
Anywhere, Work Any Application, 
Work Any Device.

Connecting teams. NVIDIA pioneered 
parallel graphics processing for com-
puter games and is now “in the epi-
centre” of the mobility revolution, said 
India/EMEA Finance Director Rajara-
man Santanam. “We do leverage tech-
nology to a great extent to connect 
different teams situated in different 
regions,” particularly engineering cen-
tres in India, china and Europe.

Johnson Electric group, a global 
leader in motion subsystems, includ-
ing motors and microelectronics, is 
“perhaps just a little further down the 
path,” said its cFO, Jeffrey Obermayer. 

The company uses video-conferencing 
to enable distributed teams in 20 coun-
tries work more effectively together.

But virtual teams and virtual tools that 
[allow you to] distribute the work and 
become 24/7 – we do that more in a 
clumsy manner, not yet in a highly effi-
cient manner,” he conceded. Video-con-
ferencing is used more for interviewing 
and other types of one-on-one interac-
tion, rather than collaborative working 
and customer-facing activities. 

“One reason why I agreed to come is to 
experience for myself the real live ex-
perience that we have here,” Obermay-
er said. “There’s a certain psychology 
that people are pointing out – it’s like 
you’re in a real live interview, face-to-
face, you can see the expressions.” The 
tension point, though, is the cost. As 
cFO, he anticipates the board asking: 
“I’m going to get my money out of this, 
right? Or else I’m going to hang you.” 

Retrofitting offices. In Sydney, Eric 
kwong, Director – head of End User 
Services, Asia Pacific at Deutsche 
Bank’s Australian subsidiary, said that 
the bank is probably “two or three 
years down a very long journey.” The 
twin towers in Frankfurt and the hong 
kong offices are being fitted out as a 
‘DB New Workplace’ – pairing technol-
ogy and corporate real estate to create 
a cohesive workplace environment that 
facilitates hot-desking, working from 
home and other forms of mobility. 

The future is now
Applied Materials, a global leader in 
providing manufacturing solutions for 
the semiconductor, flat panel display 
and solar photovoltaic industries, is 
perhaps ahead of most other compa-
nies. It implemented the ‘Applied Any-
where’ workplace environment some 
three years ago. “I think we are fairly 
mature in this process,” said Nagaraj 
Bhat, the company’s Senior Director – 
global Infrastructure Services.

“We do leverage 
technology to a 
great extent to 

connect different 
teams situated 

in different 
regions”
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Shared workspaces. Bhat’s descrip-
tion of what Applied Materials is doing 
gives a likely picture of what the next-
generation workplace might look like. 
“We have more than 15% of the pop-
ulation in IT on ‘Applied Anywhere,’ 
which means they don’t get any as-
signed office,” he explained. “We have 
set up ‘hotel cubes,’ which are shared 
workspaces that people can use when 
they come to the office.” 

Telepresence. In the office, cisco Tele-
presence connects people within and 
outside the country. “We’ve had about 
800 Telepresence calls in the last three 
months among the 13 locations that 
we have, which is a pretty significant 
usage of the capability,” said Bhat. 
There is a lot of flexibility in Applied 
Anywhere. Some work one or two 
days in the office while others pretty 
much spend their entire week working 
from home. 

Remote working. Some people in 
transaction-oriented jobs work from 
home using their laptops. They are 
assigned shared workspaces when 
they come to the office, usually once 
a week or every two weeks. Someone 
else may be assigned to a customer 
location and so might be reporting 
to the office one or two days a week. 
They get a hot desk. “It all boils down 
to the way you segregate your work-
force, who can be offered this versus 
who cannot be,” said Bhat.

Technology solutions make Applied 
Anywhere possible. In addition to video, 
the company has centralised the com-
puter-Aided Design (cAD) infrastructure 
so cAD engineers can work on their 
projects outside the office. “They’re able 
to show the cAD drawings to their coun-
terparts in the US and go work through 
that,” said Bhat. “In the past, they had 
only one option, which is they needed 
to stay late in the office.”

given that it has developed many of 

the enabling technologies for the fu-
ture office, cisco is not surprisingly 
also a poster company for remote and 
distributed working. 

“If you look at how we’re working to-
day on a global basis, people are form-
ing teams to solve problems and then 
disbanding very quickly,” said Wiese. 
“At cisco, we’ve really embraced this 
dramatically. We like to say at cisco: 
‘Work is not where you go, it’s what 
you do.’ You work wherever you need 
to work – at a customer location, at a 
hotel, at a Starbucks, in your home.”

Customer engagement. he was asked 
whether cisco uses Telepresence to en-
gage with customers, not just internal-
ly. “We use it for both,” Wiese replied. 
“We have roughly 15,000 meetings a 
week on top of Telepresence because 
we have roughly 1,800 systems de-
ployed around the company. I would 
say about two-thirds of those now are 
with customers or partners and about 
one-third internally.”   
   
Talent and collaboration
Many of the participants drew a direct 
line from adopting remote working 
and flexible schedules as part of the 
next-generation office to better work-
life balance and on to effective talent 
management. 

Arbitraging talent. “The whole basis is to 
have an engagement policy that allows 
us to attract and retain better people,” 
said NiQ Lai, cFO and head of Talent 
Engagement at hong kong Broadband 
Network, hong kong’s largest fibre pro-
vider of broadband services with 1.4 
million subscribers. “If we can find ex-
ecutives who prefer our flexi-hours, no-
meeting Fridays, early-off on weekends 
and so on, who are willing to work for 
less than what they would normally get 
paid in an investment bank, that’s how 
we arbitrage talent.”

hkBN looks at workplace innova-

“One reason why 
I agreed to come 
is to experience 
for myself the real 
live experience 
that we have 
here”
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tion through the lens of talent man-
agement, not from what technology 
makes possible. As an example, Lai’s 
secretary wants to drop off her daugh-
ter to school in the morning, so the 
company designed a schedule where 
she comes to work at 9:30 am and 
leaves the office at 6:30 pm (normal 
hours are 9-to-6). 

She can also opt to spend the first hour 
answering calls at home – hkBN’s in-
tegrated PABx system links to her 
iPhone. Employees can opt to work 
from home because “shared cloud 
computing systems allow secure ac-
cess to office files,” Lai added.

Attracting Gen Y. Lai tends to downplay 
technology, but for some in the group, 
it is important in attracting and retain-
ing young talent. “We’re trying to tap 
the emerging gen Y workforce right 
now, which is basically the Internet gen-
eration,” said Deutsche Bank’s kwong. 
“how we can make our workplace at-
tractive to that gen Y generation so we 
are seen as an employer of choice?” The 
answer includes access to business sys-
tems via iPhone and iPad, remote work-
ing and flexible environments.  

Enhancing collaboration. Beyond tal-
ent management, the next-generation 
workplace can also enhance collabora-
tion within and outside the company. 
“People learn not just locally; they 
learn through technologies while they 
are overseas as well,” said hoon chi-
ang Tan, chief Information Officer at 
the National Institute of Education, 
which trains some 30,000 teachers in 
Singapore to leverage on technology 
to enhance teaching and learning. “We 
are actually able to reach out to a big-
ger pool of educators using technol-
ogy. For example, we have collabora-
tive research across nations.”

cisco’s Wiese seized on Tan’s comment 
to stress what he thinks is an impor-
tant, but often overlooked, point. he 

sees the technology that enables the 
next-generation workplace as “kind of 
a killer app” – it gives people access to 
expertise wherever it is found. “In hoon 
chiang’s case, its educators around the 
world,” said Wiese. “In business, the is-
sue is: ‘Who is the expert for this par-
ticular topic and can I get him or her in 
front of this opportunity?’” 

Strengthening relationships. “I’ve 
been an expat in china and I felt it 
necessary to try to watch very small 
non-verbal messages [from overseas 
colleagues],” recounted Alain Bridoux, 
formerly cFO of Swedish engineering 
Sandvik in Shanghai and now Senior 
Advisor at consultancy Transnations/
gesco. “When you have a bad telecon-
ference, it’s worse than no conference 
at all – especially for people who are 
not the best communicators on earth.”

Sydney-based kwong could not agree 
more. he holds video calls with his 
Asia-Pacific management team every 
other day – they are spread across the 
region. “I don’t want to do it on the 
phone,” he said. “I want to see their 
body language, I want to see their 
reactions.” The Deutsche Bank direc-
tor believes video calls have made 
his relationship with his team much 
stronger. Of course, face-to-face is still 
ideal, but companies these days no 
longer have large travel budgets.

The question of ROI
But isn’t building infrastructure around 
the next-generation office costly? how 
can companies make sure the return 
on investment is commensurate with 
the spending?

Acquisition options. cisco’s Wiese 
pointed out that there are various fi-
nancing options for companies setting 
out on the journey to the next-genera-
tion workplace. What cisco is finding 
out over the last 36 months or so, he 
reported, is that people want to move 
capex to opex.      

“We’ve had about 
800 Telepresence 

calls in the last 
three months 
among the 13 

locations that we 
have, which is a 

pretty significant 
usage of the 

capability”
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“There are lots of ways to buy tech-
nology,” he said. “If you want to buy 
capex once and be done, that’s great. 
If you want to finance or buy pay-as-
you-grow, there are multiple ways to 
get that done. There’s a lot of flexibility 
from this perspective.” 

Less frills. “We don’t have anything as 
fancy as Telepresence,” said kwong, 
“but we have in-room video con-
ferencing as well as desktop video. 
People have the ability to meet their 
colleagues around the world from 
their desk.” he is trying out a new 
cisco product, Jabber for iPad (there 
is also a Jabber for iPhone). “It allows 
me to do video-conferencing from my 
iPad from home,” said kwong. “That’s 
made me so much more productive.”

Save and spend. As a technology pro-
vider, cisco enjoys access to the latest 
video-conferencing products, includ-
ing Telepresence. But the company is 
equally concerned with ROI like other 
enterprises such as Johnson Electric, 
for example. “It’s not free for us,” Wiese 
said. “We have things like bandwidth 
and Telepresence rooms to pay for as 
well.” What cisco cEO John chambers 
did was to cut the travel budget by 
10% in one year and another 10% the 
next, and using the savings to pay for 
cisco’s usage of Telepresence.

Remote working and mobility bring 
obvious ROI as well in terms of re-
ducing office space, which is par-
ticularly significant in high-rent cities 
like New York, hong kong and Tokyo. 
At Deutsche Bank, for example, said 
kwong, the greater workplace flexibil-
ity and introduction of mobility solu-
tions will reduce “the oversubscription 
of desks by around 20%-30%,” which 
will contribute to savings on rent and 
associated costs. 

Accelerated results. But ROI was not 
the end-all and be-all, Wiese said. “We 
believe that if we increase the number 

of interactions we have with clients, 
we increase the number of transac-
tions. That’s what we’re going for at 
the end of the day, how to increase 
transactions, which means revenues 
for us.” When cisco’s own people had 
fully engaged with using the technol-
ogy, “we reduced the sales cycle by 
about 15%,” Wiese said. “It was abso-
lutely accelerating transactions.”

Lai asked Wiese whether cisco has 
case studies of companies generating 
external business using Telepresence. 
Wiese mentioned one investment that 
was able to accelerate M&A deals by 
putting the parties in contract via Tele-
presence, rather than having them 
travel to one city and another, with 
all the attendant time lost in airport 
lounges and airplanes. “They’ve abso-
lutely put deals together faster using 
the technology.”

Lessons learned 
In the course of the insightful and 
frank conversation, many insights 
were made and exchanged. The les-
sons learned are useful guideposts for 
Asian companies regardless of where 
they are in the journey towards the 
transformed workplace. Among them: 

•	 Roll things out judiciously. “I 
would take the middle path,” said 
Johnson Electric’s Obermayer. 
The company is not buying the 
technology ‘toys’ for everyone 
at this point because it doesn’t 
want to be spending on things 
that will not be used to the full-
est. The priority is the distributed 
engineering teams that are work-
ing on common projects in about 
a dozen engineering sites around 
the world. 

Through video-conferencing, remote 
working and other technology tools, 
the aim is to get engineers in India 
hand off projects to co-workers in 
Switzerland, who then hand it off to 

“The whole 
basis is to have 
an engagement 
policy that allows 
us to attract and 
retain better 
people”
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engineers in Michigan, who hand it 
back to the engineers in china. It is im-
portant to move deliberately not only 
because the toys might not be played 
with, but also because keeping track of 
all the tools can become overly com-
plicated. “You have to be careful not 
to create a giant warranty and recall 
problem when you’re all done,” coun-
sels Obermayer.

•	 Involve the relevant stakeholders. 
In Applied Materials, the Applied 
Anywhere programme was driven 
primarily by the Facilities group. 
“They were the real beneficiaries 
of corporate real estate shrinkage 
and the associated cost benefits,” 
Bhat explained. “They then part-
nered with IT to come up with the 
solution. And then you needed 
hR’s blessing, because you want 
to make sure there is proper per-
formance management and work 
package management.” 

The same dynamic is at work in 
Deutsche group. “The key to the DB 
New Workplace is that is a joint part-
nership among human Resources, 
Facilities and Technology, where we 
all contributed our particular speciali-
sation to come up with a solution that 
meets the requirements of the staff 
and some goals from a real-estate per-
spective as well as from a technology 
perspective,” said kwong.

•	 Monitor and measure work per-
formance and productivity. “Often, 
people think that they need to trust 
their employees, and that is good,” 
observed Bhat. “But we must also 
have this trust verified. There must 
be a way to manage remote em-
ployees from a performance man-
agement standpoint as well as 
work-package standpoint.” 

Not everyone in the organisation can 
work remotely because employees 
and departments have different deliv-

erables. “From my experience as cFO, 
I see more benefits for sales and R&D 
functions than for finance,” said Trans-
nations’ Bridoux. “The cFO probably 
needs to see his team around him, 
although you can have accounts pay-
able handled remotely, for example.” 
If the productivity and efficiency gains 
are not achieved, it may be because 
the wrong employees are being al-
lowed to work remotely.

The question of work performance re-
cently came to the fore when Yahoo! 
told employees working remotely to 
return to the office because “speed 
and quality are often sacrificed when 
we work from home.” halliday recalled 
that Standard Life tried out remote 
working in the Uk, and found that 
some people were not, in fact, work-
ing. The conclusion was that people 
cannot be trusted to work from home. 

“I thought that was wrong,” halliday 
said. “If we’re employing people we 
can’t trust, we shouldn’t be employing 
them. It’s not technology and working 
from home that’s the issue.” The prop-
er approach is to manage people’s out-
put, said ten Bos of Ageas. “One of the 
things you need to do, in my opinion, 
is evaluate people using the quality of 
the output, not the amount of time that 
they spend at the office.” 

•	 Recognise the importance of cul-
ture in workplace transformation. 
“This is no longer a technology is-
sue,” said cisco’s Wiese. “We can 
deliver technology fairly easily. This 
is really more of a culture issue, in 
terms of people accepting having 
to work in a dispersed and dynamic 
environment.” Some older employ-
ees may be resistant to change, 
even as younger colleagues de-
mand new ways of working. 

Leading by example is important in 
this regard. “There will always be a 
generational gap,” said halliday. “I 

“If you want to 
buy capex once 

and be done, 
that’s great”
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think the key thing is that senior man-
agement recognises what they don’t 
understand [how to get to the next-
generation workplace] and so they put 
in place people with appropriate skill 
sets to address it. It’s the ones that 
don’t even recognise that fact that is 
the issue.”   
 
•	 Finally, don’t get so dazzled by 

technology that you forget the 
human element. At hong kong 
Broadband, said Lai, “we actually 
have a technology shutdown. We 
have a policy of no emails over 
the weekends and holidays. hope-
fully that makes us more produc-
tive Monday to Friday because we 
have a full weekend to recover.” 

And while reduced travel budgets 
make face-to-face interaction less fre-
quent, companies should not forget 
that physical contact is still necessary 
to form relationships, build up team 
spirit and foster collaboration and in-
novation. “You can’t beat that,” said 
Deutsche Bank’s kwong, who likes go-
ing to the bar with colleagues. “You 
can’t have virtual beer.”      

Conclusion
It was left to Wiese, as host executive, 
to sum up the proceedings and he did 
so succinctly. “We think that we’re 
there already from the technology per-
spective. Now it’s around culture and 
process. It’s really those three legs of 
the stool – technology, culture and 
process. If they work together, you get 
harmony. If they don’t, you will more 
likely meet challenges.”

The insights and counsel of the panel 
discussants will hopefully help com-
panies achieve that harmony.   

About Cisco 
cisco (NASDAQ: cScO) is the world-
wide leader in IT that helps companies 
seize the opportunities of tomorrow by 
proving that amazing things can hap-
pen when you connect the previously 
unconnected. For ongoing news, please 
go to http://thenetwork.cisco.com.         

About CFO Innovation Asia
An integrated digital, conference and 
research platform of Questex Media 
in the US, cFO Innovation Asia aims 
to provide strategic intelligence to the 
region’s cFOs, finance directors, con-
trollers and treasurers. It reaches more 
than 20,000 finance professionals 
through its three-times-a-week news-
letters and regularly updated web-
site. For more information, please see 
http://www.cfoinnovation.com/home.
   
About Enterprise Innovation
Enterprise Innovation is Asia’s premier 
business and technology publication. 
Our core objective is to provide busi-
ness and technology executives ac-
cess to real-world expertise in the area 
of applying technology to drive inno-
vation in business processes, products 
and services. To learn more, please 
visit http://enterpriseinnovation.net/. 
    
About Networks Asia
Networks Asia is circulated to over 
16,000 enterprise IT, computing, In-
ternet professionals and networking 
companies and other companies who 
use networks. It is edited for IT and 
networking professionals, engineers, 
and senior managers responsible for 
the approval, specification, recom-
mendation or purchase of network 
equipment or software. Please visit 
http://www.networksasia.net/.

“If we’re employing people we can’t trust, 
we shouldn’t be employing them”
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