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Executive summary

There is growing speculation surrounding the future of foreign direct investment (FDI) in China. A 
combination of rising domestic wages, concerns about growing impediments to market access and 

reduced export demand in advanced markets has fuelled conjecture that foreign investment into China 
may slow in the coming years. 

The Economist Intelligence Unit argues that China will continue to attract inward investment 
owing to the growing strength of its domestic market. Contrary to those that suggest rising wages 
in China will encourage multinationals to base their operations elsewhere, we argue that rapidly 
growing levels of personal disposable income will encourage foreign investors to try to tap into rising 
domestic demand. 

We base our conclusion on two major themes that emerge in this report. The first is that FDI into 
China has become increasingly focused on the services sector, rather than on manufacturing. In 2008, 
inward investment in the tertiary sector accounted for more than that into the secondary sector for the 
first time; as recently as 2004, the secondary sector’s share of FDI stood at 71%, compared with 23% 
for the tertiary sector. 

The second theme that we have identified is that FDI flows will continue to move inland in search 
of both cheaper labour and faster-growing markets.  The coastal provinces are no longer the only 
draw for foreign investors, despite their comparatively developed infrastructure. Instead, FDI will be 
increasingly drawn to China’s interior provinces, where rapid urbanisation means that labour can be 
readily sourced and booming retail markets await. In the central provinces the average urbanisation 
rate will leap from around 44% in 2010 to nearly 55% in 2020, drawing in FDI.

This shift is already clear. For example, the municipality of Chongqing, in western China, was in 
2007 ranked 22nd of China’s 31 provinces in terms of overall FDI. However, in 2011 it attracted an 
estimated US$10.8bn in inward investment, more than the national capital, Beijing. We believe that 
it will continue to increase its share of inward investment, becoming by 2014 the fourth-largest FDI 
destination in China, ahead of Shanghai and Tianjin. Within five years, we forecast that nearly one-half 
of FDI will go to areas outside of the eastern seaboard, compared with less than 20% in 2000. 

As foreign investors try more determinedly to enter sectors such as retailing, logistics and financial 
services, they are likely to encounter difficulties. Tax and cheap land incentives will be harder to find 
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than in the past, new regulatory barriers and restrictions may be encountered, and the government 
is likely to be more discerning as to the sectors in which it will encourage investment. However, China 
is not about to turn its back on foreign investment. In the latest official guidelines on FDI issued 
at the end of 2011, the first revision since 2007, the government signalled its keenness to promote 
opportunities in areas such as alternative energy, biotechnology, information technology and high-
end equipment manufacturing, which dovetail with the domestic economic priorities set out in the 
current five-year plan (2011-15). 

However, challenges abound. Advancement in the tertiary sector depends less on complex 
technology and more on the availability of sufficiently skilled labour. The next wave of foreign 
investment into services will require a strong training component. Some multinationals have already 
started to open in-house training centres. 

FDI data issues

-The EIU’s historical FDI figures come from the Ministry of 
Commerce. There is a historical discrepancy between local 
government figures and those at the national level as FDI—like GDP 
growth—is a metric by which local officials are assessed. As such, at 

times the figures can be exaggerated. 
-FDI figures are also distorted by “round-tripping”, or when 

domestic companies funnel money to Hong Kong or other tax 
havens, and then bring it back into the country to take advantage of 
favourable tax incentives. Even though the 2008 law equalised tax 
rates for both foreign-invested and domestic enterprises, incentives 
are still available for inland central and western regions. 
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For the past 30 years, China has been one of the prime destinations in the world for foreign 
investors, particularly in the manufacturing sector, attracted by its low labour costs and 

relatively developed internal infrastructure. China has, in turn, largely invited foreign funding, 
seeing such capital and expertise as fundamental to the new economic strategy of “reform and 
opening” that was adopted after the lengthy period of stagnation under Mao Zedong.  

From the very beginning, however, investment was never a free-for-all and has been tightly 
regulated. The Chinese government established the first Special Economic Zones in 1980, which 
were devised to target particular groups of overseas Chinese investors. Shenzhen, for example, was 
chosen because of its proximity to Hong Kong, and Xiamen for its location near Taiwan. 

In the following decade, policies concerning FDI were issued with an eye towards advancing 
China’s economy—in 1995 the then State Planning Commission and the State Economic and Trade 
Commission issued the first raft of rules and regulations for FDI. The Catalogue for the Guidance 
of Foreign Invested Enterprises identified sectors in which investment was encouraged, restricted 
or prohibited, depending on its position within the country’s overarching economic development 
plan. These regularly updated catalogues have since served as a tool of industrial policy, 
with different categories of goods highlighted in each issue. For example, chemical fibres for 
production of textiles, like Spandex, was encouraged from 1995, but removed from the catalogue 
in 2007.

Up to the late 2000s foreign investment in export processing was especially encouraged. In the 
late 1990s, wholly-owned foreign enterprises were subject to mandatory export requirements. 
Although this quota was removed in 2000 as China prepared its entry into the World Trade 
Organisation, export-focused inward investment continued to be prioritised. FDI in the secondary 
sector boomed—at its peak in 2004, manufacturing accounted for more than 70% of all FDI.

However, in 2007 the National Development and Reform Commission (the former State Planning 
Commission) issued a revised Catalogue in which the prior bias towards manufacturing for export 
was reversed. Foreign investment into businesses solely devoted to export was limited. New 
restrictions were placed on traditional export-manufacturing sectors such as shoes, clothing and 
toys. Underlying this shift was the government’s desire to reduce the economy’s dependency on 

FDI then
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volatile export markets, as well as to push investors into higher value-added industries such as 
shipbuilding and hi-tech equipment manufacturing.

Further driving home the point, in 2008 the tax advantages that foreign enterprises had previously 
received for investing in certain designated zones, such as in Shanghai’s Pudong or Shenzhen in 
Guangdong province, were largely eliminated (some exceptions were made for investment in China’s 
less developed western and central regions). The message was clear: incentives were to be provided 
based on type of business activity, not by location. Foreign capital was no longer seen primarily 
as a source of funding or means of job creation, but a way of bringing in advanced technology and 
expertise into sectors that were viewed as key to national economic development. This fitted in with 
the goals outlined in the 11th five-year plan (2006-11), which spoke of efforts to boost technological 
innovation and upgrade industries with an emphasis on growth driven by domestic demand.
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These changes in the policy framework laid the groundwork for a change in the direction of FDI into 
China. Whereas manufacturing amounted to around 70% of FDI in 2002-04, its share of incoming 

funds has rapidly declined in the past few years. It now no longer takes up the bulk of foreign funds. In 
2008, in a reversal of a trend spanning two decades, FDI into the tertiary sector surpassed FDI in the 
secondary sector. FDI in manufacturing grew by an average of 5.5% a year in 2006-10, slower than the 
overall growth rate of 9.8%. This tracks the decline of exports in proportion to the overall economy—in 
2010 exports amounted to 29.6% of GDP, down from a peak of 38.4% of GDP in 2007.

Rising wages, in addition to the changing policy landscape, have also played a part in cooling 
inward investment in the manufacturing sector. Monthly wages in China have risen by an average of 
nearly 12%  a year in real terms over the past five years, pushing investors into higher-end sectors 

A shift towards services 

FDI by sector  

Source: Economist Intelligence Unit estimates.
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requiring more capital and less labour. In 2006-10, FDI into textile manufacturing, a low-value-added, 
labour-intensive industry, shrank by an average of 6% a year as clothing makers established cheaper 
operations in places such as Bangladesh and Vietnam. At the same time, investment into special-
purpose equipment, which is more capital-intensive, grew by over 13% a year. 

Finally, rapid urbanisation is driving the development of the tertiary sector. Services providers tend 
to cluster in urban regions—retail chains, for example, perform better in denser areas. China’s urban 
population surpassed 50% in 2010, a leap from just little more than one-third in 2000. 

The past five years illustrate the trajectory of FDI growth in the services sector. Investment in 
wholesale and retail trade, residential-related services, and leasing and commercial services has 
expanded rapidly. Following entry into the World Trade Organisation (WTO), China opened up its retail 
sector significantly, reducing joint venture restrictions on large department stores and chain stores. 
Foreign firms are now allowed a controlling stake in most retail stores, excluding certain segments 
such as pharmaceuticals and commodities. Accordingly, FDI in wholesale and retail sectors over the 
past five years has boomed, averaging growth of nearly 40% a year. A number of recent deals, such 
as the acquisition of the Little Sheep restaurant chain by a US-based food service retailer, Yum! 
Brands, suggests that the government remains open to foreign expansion in the retail sector. Fears 
that policymakers would use tools like the anti-monopoly law to prevent the expansion of foreign 
investment in the field seem to have been misplaced. 

The coastal city of Xiamen, in southern Fujian province, illustrates how the shift towards 
services has taken place. The city has been a popular investment destination for Taiwan companies 
manufacturing electronics for export. As costs of labour and land have risen, however, export-
processing has become less competitive. The city’s manufacturing sector was battered further by 
the plunge in external demand during the 2008-09 global economic crisis. Since then, services have 
rapidly gained ground. In 2010, the services sector secured approximately 60% of Xiamen’s contracted 
foreign investment, up from around 53% in 2009. The wholesale and retail trade, scientific research 
and technical services, information technology (IT) consulting and computer-related services sectors 
saw the fastest growth in FDI.

FDI by industry sector
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There has also been a real shift in the geographical distribution of FDI in China. The first wave of 
foreign investment was concentrated on the eastern coast, largely owing to proximity to capital 

from Hong Kong and Taiwan. In the mid-1990s, the eastern seaboard provinces accounted for more 
than 80% of FDI into China. By 2010, however, this proportion had fallen to 60%. The spread can 
largely be attributed to the cheaper wages inland. North-eastern China, for example, saw FDI rise 
by around 31% a year in 2006-10. This was largely driven by foreign automakers, which have set up 
a series of joint ventures with local carmakers in order to manufacture for domestic consumption. 
Germany’s BMW established a partnership with a Chinese carmaker, Brilliance, whereas Volkswagen 
has invested heavily in Jilin province with its joint-venture partner, FAW. The popular Audi A4 and A6, 
which are manufactured in its facilities in the provincial capital of Changchun, are two of the best-
selling vehicles among China’s well-heeled elite.

The central provinces are also attracting a growing proportion of FDI flows, as economic growth in 
this region is driven largely by domestic demand. A consumer-goods giant, Unilever, set up one of its 
largest manufacturing bases in Anhui in 2002, largely with an eye towards the domestic market. The 
production base exports only around 10-15% of its output, with the remainder sold to the domestic 
market. According to a study conducted by a US consultancy, AT Kearny, investors have a more 
positive outlook on China in 2010 than they did in 2007. In the near term, the optimism is driven more 
by investors’ search for new markets than by a desire to cut costs. The US-China Business Council 
estimates that more than 70% of sales for US companies in China were to the domestic market, with 
only around 8% exported back to the US in 2000-08.

Moreover, consumer-oriented sectors are opening up. For example, carbonated beverages were 
taken off the “restricted” category of investments in the most recent issue of the Catalogue, signalling 
a warming stance from 2009 when Coca-Cola, a soft drinks giant, failed in its bid to acquire a local 
juice maker. Investment into hospitals was liberalised as well, paving the way for wholly foreign-owned 
hospitals. To encourage more foreign-invested hospitals, the national government is starting to allow 
approvals for joint-venture hospitals to be made at the provincial level. 

Spreading inland and servicing the domestic 
market
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The Economist Intelligence Unit forecasts that by 2015 the share of the eastern seaboard in total 
FDI will fall below one-half. Growth in FDI into the traditional export powerhouse provinces of 

Guangdong and Fujian will slow significantly. The fastest growth will be seen in areas outside of the 
eastern coast, as investors continue to pursue domestic demand. Provinces such as Yunnan and Henan 
will see particularly impressive gains as they rise from a low base. Utilised foreign investment in the 
central, western and north-eastern provinces will grow by 19-21% in 2011-15, whereas growth in the 
eastern seaboard will slow to around 11%.

Although there remains a long way to go before the inland provinces catch up, three provinces 
in particular are making spectacular inroads. The north-eastern province of Liaoning overtook 
Guangdong as the second-largest recipient of FDI in 2010, and is forecast to overtake Jiangsu 
as China’s largest recipient in 2014. The north-eastern region has seen FDI rise by around 31% 
a year in 2006-10 and growth in FDI is expected to remain high. Much of this inward investment 
will centre around the cities of Shenyang and Dalian, which will continue to draw in big-ticket 
projects tied to carmaking and higher-end electronics manufacturing. For example, a Japanese 
electronics maker, Toshiba, announced in 2010 that it would step up its efforts to supply products 
to the Chinese market from its TV manufacturing facilities in Dalian by partnering with a domestic 
electronics company, TCL, as a supplier.

FDI tomorrow—the EIU forecasts

  Growth 2011-15 (RHS) % Forecast inflow, 2015 (LHS) US$ m

Chongqing 28.3 22,084

Yunnan 25.7 4,166

Sichuan 24.1 17,762

Henan 23.7 18.126

Anhui 21.8 13,449

Liaoning 19.3 50,129

Jiangsu 9.5 44,853

Guangdong 10.3 33,138
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However, it is the western municipality of Chongqing that is set for the biggest gains. In a major 
signal of the national importance of Chongqing as an investment location, in 2010 the central 
government gave the Liangjiang New Area in Chongqing the same status as Tianjin’s Binhai and 
Shanghai’s Pudong.  As recently as 2007 the municipality was ranked 22nd of China’s 31 provinces in 
terms of overall FDI. But in 2011 it overtook the capital, Beijing, bringing in an estimated US$10.8bn 
that year. In 2014, it will overtake Tianjin and Shanghai, two major cities on the eastern coast, in 
attracting foreign funds. 

Sichuan, which was ranked 18th in 2007 behind central provinces such as Hubei, Henan and Anhui, 
will become one of the top ten destinations for FDI in 2014. The provincial capital is a large draw for 
business in the information technology sector. For example, a US chipmaker, Intel, has moved its chip 
testing and packaging facility from Shanghai to Sichuan’s capital, Chengdu. Cheaper high-skilled 
labour and access to inland markets are driving accelerated investment activity in the province. 

All this does not herald capital flight from the traditionally favoured destinations for FDI, however. 
The long-time dominant provinces of Jiangsu and Guangdong will remain among the top-performing 
provinces by overall value. These provinces continue to boast the strongest infrastructure and highest 
urban average incomes in the country, and their long-standing openness to foreign enterprises have 
fostered a favourable environment for higher-value manufacturing and market for more sophisticated 
services. As absolute levels of FDI are already high, however, year-on-year growth will be slower than in 
the past.

Even though investment is spreading further away from the developed coast, we expect FDI to 

Big plans for Chongqing

Department stores in developed markets are 
struggling as consumers move towards online 
purchases, but in China developers are betting 
on a boom. Chinese customers, still unused 
to department store services, are lured to the 
experience much as Japanese shoppers were 
over two decades ago. A Singaporean property 
developer, CapitaLand, already has a Raffles City 
mixed-use development with a department store 
in Shanghai, and opened one in Beijing in 2009, 
but is now placing its biggest bet on Chongqing. 
According to a Singaporean newspaper, the Straits 
Times, CapitaLand has projects worth around a 
total of US$5.3bn under development. In late 2011 
it announced plans to build a US$3.2bn complex 
including retail, residential, hotel and office 
space on the Yangtze waterfront, designed by an 
international architect, Moshe Safdie, who also 

designed the Marina Bay Sands resort in Singapore. 
Projects like this are attracted to Chongqing by 

its growing retail market, as consumer spending 
power rises on the back of a manufacturing-led 
boom. The city has benefited from the movement 
of manufacturers inland, particularly as it starts to 
attract the attention of a number of Taiwan-based 
laptop manufacturers. Acer, ASUSTeK and Quanta 
have all started to set up production bases in the 
western municipality, bringing Chongqing closer 
to its goal of producing one-third of the world’s 
notebook computers by 2015. 

Following the growth of the IT, manufacturing 
and automotive industry in Chongqing and western 
China, the city is also attracting companies 
such as Bayer MaterialScience, which produce 
polycarbonates widely used in these industries. 
Bayer MaterialScience is a subgroup of Bayer AG, 
a German chemical and pharmaceutical giant. It is 
likely that further materials suppliers will follow this 
move to capitalise on this trend to the west. 
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remain largely in urban areas. The development of China’s new nerve centres, or future megacities, 
will act as a particularly strong draw. The EIU forecasts that China’s urbanisation rate will reach nearly 
60% by 2020. The greatest expansion in the urban population will be seen in the central provinces, 
where the average urbanisation rate will leap from around 44% in 2010 to nearly 55% in 2020.  As 
such, cities in central China like Zhengzhou in Henan and the Chang-Zhu-Tan cluster in Hunan province 
will see particularly rapid growth in FDI. A US packaging firm, Crown, is setting up an aluminium can 
production facility in Zhengzhou with capacity of 720m cans a year for regional consumption. Anhui, 
which is favourably positioned on the Yangtze River in between central China and Shanghai ports, is 
also expected to see a considerable uptick in FDI.  

The East has the most but its share is falling steadily
 Total FDI by region  
(US$ m)

Source: Economist Intelligence Unit.
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The continued shift in FDI towards non-coastal provinces is important for two reasons. First, it is 
not being driven by FDI in export processing. Coastal provinces are forecast to remain much more 
export-focused than the interior—for example, by 2015 total exports will reach around 69% of GDP 
in Guangdong, compared with just 7% in Liaoning and 4% in Sichuan. As a result, the shift of FDI 
will not be negatively affected by the poor outlook for external demand. Also, as rising wages boost 
consumption capacity, they will serve as a significant point of attraction. Second, FDI inflows will boost 
inland growth. Foreign investment into the factories of Guangdong and Jiangsu has been credited 
with boosting productivity, bringing in more advanced production methods, and providing the funds 
needed to scale up.

Skills needed
China’s inbound FDI is increasingly oriented towards services. It thrives off the dense populations of 
consumers created by increased urbanisation.

Moreover, productivity gains in the services sector depend less on advanced technologies and more 
on the availability of adequately skilled labour. The success of an investment in an accounting firm, for 
example, relies more on the quality of its staff than would be the case for a shoe factory. As companies 
begin to invest into the tertiary sector, the quality, not the cost, of the labour force will become 
increasingly an issue. 

The availability of adequate human capital is not to be taken for granted.  The average productivity 
of an employee in the services sector in China is only 70% the productivity of a worker in China’s 
secondary sector. The country suffers from a shortage of both low- and high-skilled workers—there 
is an excess of university graduates competing for well-compensated jobs, but most of them are 
inadequately prepared and lack job-specific skills. As job creation in the tertiary sector is expanding 
rapidly, the mismatch between the education system and the job market is particularly acute. 

Hence, the next wave of foreign investment into services will require a strong training component. 
Some multinationals have already started to open in-house training centres. A US software giant, 
Microsoft, is one example. Their investments in China have been accompanied by partnerships with 
the top economic planning body (the National Development and Reform Commission), the Ministry of 

Implications 
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Information Industry and the Ministry of Education to provide training for teachers and students at the 
primary, high school and university levels.

There is room for productivity gains to be made in most segments of China’s immature services 
sector. For the most part, the largest gains in the tertiary sector are being made at the lower-value-
added end. Retail, construction and transport are the top employing sectors in the country, but they 
are relatively low in productivity. Demand for more sophisticated services in finance and law are still in 
the early stages, owing to the relatively immature state of China’s private economy.
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C hina will remain one of the top destinations for FDI in the near future, but the pursuit of low 
wages is becoming less of a motivating force for FDI into China. Serving China’s growing domestic 

demand is now the main draw, but the resulting movement into services and inland China will be 
trickier to navigate than before. Although the government is more than supportive of FDI moving 
inland, its attitude towards foreign involvement in its services sector will be less clear-cut. Sectors such 
as insurance and consumer banking remain largely shut out to foreign actors even though they were 
technically liberalised under the WTO agreement. 

China should open its service sectors more to foreign investment. It lags far behind economies 
such as Hong Kong and Singapore, whose robust service sectors became so strong only because they 
encouraged foreign entry. China is placing heavy emphasis on moving up the value-added chain and 
having products “designed in China”, but directing investment towards such areas is inefficient. For 
its companies to truly succeed on the global stage, China will need to encourage foreign investment to 
create a more competitive environment that is essential for fast productivity growth. 

At the same time, the importance of services in the new wave of foreign investment means that 
new ventures will often require a strong training component. Inland areas will be attractive training 
locations given their lower wage levels. The relative winners are likely to be inland provinces with more 
responsive education systems.  

Conclusion 
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Meet your specific research needs with our 
Custom Research service 

Successful strategies leave nothing to chance.  That is why business leaders throughout the world 
commission custom research from the Economist Intelligence Unit to enrich their insight for 

sharper business decisions.
EIU Custom Research was established in 2004 to provide a superior level of knowledge to clients 

who need a more thorough understanding of current markets and growth opportunities at a strategic 
or operational level.   This specialist service delivers bespoke business intelligence that is deeper and 
broader than the published reports and subscription-based services for which we are renowned.

Benchmarking
We can provide a detailed evaluation of competitors operating in a market you are considering for 
expansion, evaluate local human capital, the overseas talent market, labour market conditions and 
how local regulations will affect your organisation—positively or negatively—to help you to prioritise 
markets for expansion and pinpoint hidden opportunities for growth and profitability. 

Find out more by reading this case study.

Country analysis
We can provide you with an in-depth understanding of specific political and economics issues and 
forecasts including scenario analysis.You may be interested in business environment analysis or cross-
country benchmarking—our global reach and ability to focus on your business needs within a cross-
country framework is unparalleled.

Find out more by reading this case study.

Forecasting
We are able to help you to understand where you are most likely to find the greatest demand for your 
products or services—now, and over time. Our unrivalled database of over 200 countries, combined 
with our ability to offer more granular research, allows us to do this effectively. 

Find out more by reading this case study.

Indexing
Our expertise is not limited to business or government applications. We can combine our analysis and 
modelling capabilities with access to global academic experts to develop highly customised indexes 
that highlight particular factors that your organisation needs to be aware of. 

Find out more by reading this case study. 

Market sizing
We can help you to determine the best markets in which to expand, how to expand effectively, and 
what your organisation needs to be ready to manage this expansion. We do this by drawing from our 
peerless databases of macroeconomic and demographic analysis and forecasting, combined with 
sophisticated econometric modelling services. 

Find out more by reading this case study.

http://research.eiu.com/CaseStudies/Benchmarking.aspx
http://research.eiu.com/CaseStudies/CountryAnalysis.aspx
http://research.eiu.com/CaseStudies/Forecasting.aspx
http://research.eiu.com/CaseStudies/Indexing.aspx
http://research.eiu.com/CaseStudies/MarketSizing.aspx
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Meet your specific research needs with our 
Custom Research service 

Product demand
We can identify where the greatest demand for your product—and the greatest opportunity for 
expansion—may lie through our access to industry leaders, combined with our expert forecasting and 
analysis capabilities. 

Find out more by reading this case study.

Risk analysis
We can identify obstacles your company may face from exposure to new markets and new opportunities 
in a comparative framework that sets unfamiliar markets and situations alongside places and activities 
you already know. We can provide country-specific, operational and financial risk ratings to help 
you to make informed decisions on a number of different indicators, including early warning of 
possible market and industry threats in areas such as security, tax policy, supply chain, regulatory, 
creditworthiness and labour markets. 

Find out more by reading this case study. 

Visit our website at www.eiu.com/research

Or 

Should you wish to speak to a sales representative please telephone us:

Americas: +1 212 698 9717
Asia: +852 2585 3888
Europe, Middle East & Africa: +44 (0)20 7576 8181

http://research.eiu.com/CaseStudies/ProductDemand.aspx
http://research.eiu.com/CaseStudies/RiskAnalysis.aspx
http://www.eiu.com/research


The event will feature sessions on: 

l the economic outlook and business opportunities for Chinese firms 

l opportunities for Chinese outward expansion in Africa, Latin America and the Eurozone 

l industry-specific sessions so that you can get a deeper understanding of the issues affecting your business 

l case studies of Chinese companies that have already successfully expanded overseas 

l practical ways Chinese companies can expand their businesses abroad 

l information and advice to help companies looking to expand their business in China. 

Read the full event programme and register to find out if you qualify for a free place. Spaces  
are limited.
We hope to see you in Shanghai so we can discuss how to prepare your business for opportunity. If you have any 
questions, please contact us using the contact details below.

Economist Intelligence Unit 
Building 9, Rui Jin Guest House, 118 Rui Jin 2 Road, Shanghai, 200020, China 
Tel: +852 2585 3839   Email: AsiaEvents@eiu.com

TM

Economist Intelligence Unit 
outbound investment event
Amid signs of a slowdown in China and great 
uncertainty about the health of the global 
economy  -- the Economist Intelligence Unit is 
revisiting our assessment of the opportunities 
for Chinese companies to prosper in the 
rest of the world. We are running a one-day 
event in Shanghai, at Le Royal Méridien on 
Wednesday April 18th, 2012, to examine these 
issues. I hope you will be able to join us at this 
China: Prepare for Opportunity discussion. 
The sessions will provide you with practical 
advice and suggestions to help prepare 
your business for opportunities outside and 
within China. You will also have the chance 
to meet and exchange ideas with over 200 
of your peers during the networking breaks 
and luncheon. 

China: Prepare for Opportunity

www.eiu.com/Shanghai2012
mailto:AsiaEvents@eiu.com
www.eiu.com/Shanghai2012


While every effort has been taken to verify the accuracy 
of this information, neither The Economist Intelligence 
Unit Ltd. nor the sponsor of this report can accept any 
responsibility or liability for reliance by any person on 
this white paper or any of the information, opinions or 
conclusions set out in this white paper.
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LONDON
26 Red Lion Square
London 
WC1R 4HQ
United Kingdom
Tel: (44.20) 7576 8000
Fax: (44.20) 7576 8500
E-mail: london@eiu.com

NEW YORK
750 Third Avenue
5th Floor
New York, NY 10017
United States
Tel: (1.212) 554 0600
Fax: (1.212) 586 1181/2
E-mail: newyork@eiu.com

HONG KONG
6001, Central Plaza
18 Harbour Road
Wanchai 
Hong Kong
Tel: (852) 2585 3888
Fax: (852) 2802 7638
E-mail: hongkong@eiu.com

GENEVA
Boulevard des Tranchées 16
1206 Geneva
Switzerland
Tel: (41) 22 566 2470
Fax: (41) 22 346 93 47
E-mail: geneva@eiu.com

TM




