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Copyright

This presentation is for VIBE attendees only and may not be shared 
with users outside your organisation by email, intranet or other 
means. 

© All content copyright IWSR Drinks Market Analysis Ltd. All rights 
reserved. This publication, or any part of it, may not be copied, 
reproduced, stored in a retrieval system, or transmitted in any form 
or by any means, whether electronic, mechanical, photocopying, 
recording or otherwise without the prior written permission of IWSR 
Drinks Market Analysis Ltd. This report is the product of extensive 
research work. It is protected by copyright under the Copyright, 
Designs and Patents Act 1988. The facts within this report are 
believed to be correct at the time of publication but cannot be 
guaranteed. All information within this study has been reasonably 
verified to the author’s and publisher’s ability, but neither accepts 
responsibility for loss arising from decisions based on this report.



5



US travel industry lost $500 billion loss in travel 
spending in 2020, with a -69% in business travel.
2021 rates are still below 2019 with hotel bookings 
-4% vs. last year

1 in 4 Americans now work remotely and by 2025, 
36.2 million Americans will be working remotely, 
an 87% increase from pre-pandemic levels.

Spending on durable consumer goods jumped US$103 
billion in 2020, while spending on services fell US$556 

billion during the same period. 2021 trends show 
opposite after summer ‘pent-up’ demand.

Pandemic-driven demand sent total 2020 home 
sales to the highest level since 2006. 82% of urban 
centers saw more people moving out than in.

Nearly $1 in every $5 spent on retail purchases 
came from digital orders in Q2 2021; Digital sales 

accounted for nearly 25% of all gains in retail 
spending across all channels.

Sources: U.S. Census Bureau; U.S. Travel Association; STR; 
Upwork’s “Future of Workforce Pulse Report”; USPS; IWSR

• People who are ‘comfortable’ with life has shot up to 
60% of beverage alcohol consumers in the US, 

compared with 35% in August 2020. Still, 30% of the 
population remains ‘uncomfortable’.

A lot has changed….
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But first…what 
are we drinking?
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Future drinking forecast
Fastest-growing beverage alcohol categories by volume – CAGR 2021-2025
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No Alcohol Spirits 16.2%

RTDs 19.1%

Agave-Base Spirits 5.4%

Whisky 3.7%

Sparkling Wine 3.5%

Source: IWSR



000's of nine-liter cases converted into share of servings - (beer/cider/RTD: 12 oz; wine: 5 oz; spirits: 1.5 oz)

Spirits & RTDs are driving consumption gains
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Source: IWSR

Spirits grows from 34% to 39% share

RTDs grows from 2% to 13% share

Beer, cider and wine lose share
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Flavored bev alc product 
growth is outpacing traditional 
or unflavored products…
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At-Home 
Consumption
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• Uber Eats made $4.8 billion in 2020, a 152% growth 
year over year. As of May 2021, the company 
controlled over 25% of the food delivery market in 
the US.

• Shares of Zoom and Peloton were up 490% and 370%.

• Amazon sales were up 38% in 2020 and 72% of US 
population has access to same day/next day delivery. 

• 35% of adults in the US currently subscribe to Netflix.

• Masterclass tripled its valuation during the pandemic.

Homebody economy is booming

Source: RBC, Motley Fool, Variety



On my own, 
not with a 

meal

After a 
meal in the 

evening

With a more 
formal social 

dinner

While 
hanging out 
with friends

A relaxing 
drink

With an informal 
meal

While 
watching 

TV

Pre-meal During the 
day, outside 
mealtimes

At a party/
celebration

Changes in Home Consumption

No Change

Much 
More 
Likely

Much 
Less 

Likely

Index: change in likelihood of drinking on the following occasions at home

Expected Consumption Change: Home Occasions*

June 2021
Home-premise occasion 
momentum will continue 

• Consistent majority say they are 
more likely to be drinking alcohol in 
the future across all in-home 
occasions.

• Increase in occasions is driven by 
millennials (25–39s) and Gen X (40–
54s).

• Gen Z (21–24s) less likely to be 
increasing their occasions.

Home is where it’s happening…

Source: IWSR Longitudinal Consumer Tracker Sept 2021



18

0

10,000

20,000

30,000

40,000

50,000

60,000

70,000

Consumer Expenditures on US Beverage Alcohol 
At Home vs Away From Home (1997-2019)

At Home Away from Home

(US$ Millions)

Source: Bureau of Economic Analysis



Hanging out at home has been a long-term trend in the US

• For more than twenty years, the US has 
seen off-premise alcohol consumer 
expenditures outpace that of the on-
premise

• On-premise prices have consistently risen 
across all categories above rates of 
inflation (and higher than off-premise 
prices)

• The number of on-premise establishments 
serving alcohol in the US has decreased by 
20% from 2001 to 2019

• Demographic and lifestyle shifts point to a 
more homebody economy

+2.1% CAGR

+1.8% CAGR

Source: IWSR



-44.7%

+13.2%

But…..
US alcohol $ value decreased by -12.1% despite volume gains at retail

Despite big volume increases 
in the off-premise, from a 
value perspective, retail sales 
do not make up for sales 
losses in the on-premise.

Off-premise value is forecast to grow  
by 1.2% CAGR between 2020-2025, 
while on-premise will recover at an 
8.4% CAGR, but with 2025 value levels 
still forecast well below 2019. 

Beginning in 2022, anticipated declines 
in the beer category will weight heavily 
on total beverage alcohol volume 
through 2025.  

Source: IWSR



“A lot of people used to go out just to go 
out,” Jensen said, “and now they’re 
going out for specific reasons. They got a 
taste of cooking or making drinks at 
home and see the skill involved, so 
they’re more inclined to pay for nice 
food and drinks when they go out now.”

Alex Jump, Head 
Bartender at 

Death & Co in 
Denver



Some good news…
• Fewer barriers to the on-premise as Americans feel more 

comfortable going out.

• Increasing confidence is being shown in the on-premise, 
with a rise in those who have eaten and drunk in bars and 
restaurants.

• Gen X (40–54s) are most likely to have had an alcoholic drink 
in a bar or pub.

• Fresh cocktails are one of the most widely considered 
beverage choice in the US on-premise currently of more 
than half of those who have consumed alcohol in the on-
premise.

• New in 2021 – a strong showing of hard seltzer: 44% of 
drinkers say they chose it on a recent on-premise visit.

22Source: IWSR Longitudinal Consumer Tracker Sept 2021



Digital Demand & 
eCommerce



In 2021, the US will 
overtake China as the 
world’s most valuable 
ecommerce market.

Source: IWSR



Source: IWSR



Quick Bev Alc e-Shopping Facts

33% of Americans shop 

online for alcohol on a 

weekly basis.

60% report higher 

frequency in 2020 than in 

2019.

Frequency Spending

Most alcohol 

e-shoppers (69%) are 

willing to pay more 

online than in stores.

Usage

Top 3 (self-reported) 

apps/sites used to buy 

alcohol in 2020:

#1 Walmart, 

#2 Total Wine & More 

#3 Instacart

Source: IWSR



Premiumization



Premium+ wine and spirits show positive upward trend

28

US spending on bev alc was up 4.8% 
in $ value between 2019-2020.

Between 2020-2025, a 15% increase 
in $ value is forecast, a $27 billion 

increase over 5 years.

Source: IWSR



• Ultra-premium+ tequila

• Super-premium+ whisky

• Super-premium+ gin

• Super-premium rum

• Premium+ no-alcohol spirits

Hot premium+ spirits 
categories to 2025 
(+7 to 17% growth)

Category Spirits $RSP

Premium 22.50 to 29.99 
Super-Premium 30.00 to 44.99 
Ultra-Premium 45.00 to 99.99 
Prestige 100.00 to 199.99 
Prestige Plus 200.00 and Over 

Source: IWSR



WHO IS DRIVING PREMIUM BEV ALC CONSUMPTION?
Affluent city-dwelling millennials who have returned to the on-premise and are re-
acquainting themselves with social beverage categories such as fresh cocktails and 
sparkling wine, and are seeking out status categories, such as tequila and whiskies.

Source: IWSR Longitudinal Tracker Sept 2021



Convenience



How fast can you get me what I need?

How can you make my life easier?

Micro-fulfillment: the rise of ‘instant needs’ 

• GoPuff operates in over 1,200 US cities through 
localized fulfillment centers

• Walmart announced the launch of a delivery service 
called GoLocal, which will carry goods from other 
local retailers to consumers in as little as 2 hours

Non-human interaction

• Domino’s partnered with Nuro, a robotics company, 
to be the first quick-service restaurant company in 
the US to launch autonomous pizza delivery

Changing restaurant architecture

• Taco Bell drive-thru only prototype

• Rise of ghost kitchens





Since the COVID19 pandemic was declared in 
March 2020, more than 35 states began allowing 
restaurants and/or bars to sell cocktails to-go.

Today, 16 states and the District of Columbia have 
passed legislation to make cocktails to-go 
permanent, and 14 other states passed legislation 
to allow cocktails to-go on a temporary basis.

Source: Nation’s Restaurant News; Distilled Spirits Council



RTDs in the US: Sub-category overview
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KEY TREND:
Convergence with RTDs and 
soft drinks, energy, CBD and 
other wellness drinks in 
terms of functional benefits.

Branded cross-over 
examples: Topo Chico, Mtn 
Dew, La Colombe, Arizona

Source: IWSR



US: RTD Forecasted Volume Share Growth Significant

Beer

RTDs

Wine

Spirits Cider

2020

BeerRTDs

Wine

Spirits
Cider

2025

RTDs to grow from 10% to 22% volume share of TBA in US.

RTDs are larger than the entire spirits category and expected to surpass the wine category in 2021, RTDs are adding 
volume to US TBA and taking share across all categories.

Volume share, TBA in US
Volume share, TBA in US

Source: IWSR



Health & 
Wellness



“Twenty-one-year-olds are caring more 
about what they’re putting in their 
body more. It’s been weird. They’ve 

been reckless with the mask stuff, but 
they’re drinking things like natural 
wine, low-ABV cocktails, or hard 

kombucha instead of, say, ripping shots 
of Jameson.”

Austin Melrose, co-owner 
of Melrose Umbrella Co. in 

Los Angeles



Better-for-you beverages are here to stay…

No-alcohol beverages are 

predominantly consumed by people 

seeking to moderate their alcohol 

consumption

Brands in the low-alcohol space tend 

to have a healthier, ‘better for you’ 

premise, rather than being completely 

about moderation.

Low-alcohol beverages generally tend to be more popular 
among consumers looking to explore specific health and 

wellness traits - such as low-calorie, low-sugar, and natural 
ingredients.

Choose to switch between no/low and full-
strength alcohol products on the same 

occasion.

58%

No/low consumers 

For consumers who want to moderate 

their alcohol intake, low-alcohol 

propositions can be confusing.

No-alcohol brands are explicit about their 0% credentials, 
making it easier for consumers to be confident about their 

alcohol intake.

?? ?
??

5% ABV 20% ABV vs

Source: IWSR
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Where do we go 
from here?
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What does this mean for the on-premise?

How do brands adapt and connect with people?

At-Home 
Consumption

Digital Demand & 
eCommerce

PremiumizationConvenience

Health & Wellness

Source: IWSR



About The IWSR

The IWSR is the leading source of data and intelligence on the alcoholic beverage market. The IWSR’s 
database, essential to the industry, quantifies the global market of wine, spirits, beer, cider, and RTDs 
(ready-to-drink) by volume and value in 160 countries, and provides insight into short- and long-term 
trends, including five-year volume and value forecasts. The IWSR tracks overall consumption and 
trends at brand, price segment and category level. Our data is used by the major international wine, 
spirits and beer companies, as well as financial and alcoholic beverage market suppliers. 

The IWSR’s unique methodology allows us to get closer to what is actually consumed and better 
understand how markets work. The IWSR boasts a team of global analysts, each of whom is 
equipped with local market expertise and an expansive network of on-the-ground industry contacts. 
Our analysts meet and speak with their industry contacts throughout the year in order to capture 
local insight, key market trends, and the 'why' behind the numbers.

For more information about the IWSR, please contact enquiries@theiwsr.com 

The IWSR @TheIWSR
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